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Our Information Environment?
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Personal Info Clouds
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Workgroup Info Clouds
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Information Neighbourhoods

• Based on the idea of a “Taskonomy”

• Arrangements of information to suit the typical
activities of a community, workgroup or project
team

• Contain most frequently used information
resources (pertinent content) and additional
useful information (relevant content)

• Link to tools, activities, applications that are
frequently used with this information

• OPPOSITE of a standardised platform for the
whole enterprise
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P-R-A Framework

Source: www.pebbleroad.com
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Relevant Information & Actions
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Four Steps

1.  Identify the audience, name them and
describe them - why should they share a
neighbourhood (tasks, stakeholders or
information resources in common)?

2.  Describe a range of typical task scenarios
performed by the audience (template
enclosed below)

3.  List the primary and secondary information
assets used by the audience in those tasks,
and organise them; identify follow up actions
using that information (checklist enclosed
below)

4.  Agree the housekeeping roles and rules
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Any Questions?

plambe@straitsknowledge.com



Information Neighbourhood – User Scenario Template – Task Level 
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Name of Project, Community, Workgroup: 

 

 

Typical Activity of Workgroup:  

 

 

Scenario Writers:   

 

 

Task:   

 

 

Who:  

 

 

When/Frequency:  

 

Objective of Task:   

 

 

 

 

Steps (especially information-related steps): 

 

1.   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Links to/Followed by other Tasks/Activities? 

Additional Needs/Comments: 
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Use this checklist to brainstorm useful secondary information resources to 

supplement the major information resources you have identified for your 

community’s main activities and tasks. 

 

Name of Project, Community, Workgroup: 

 

 

Main Purpose of Workgroup:  

 

 

Temporal Extension: Might visitors want to scroll backwards through the history 
of this information resource, check previous versions, archives, or timelines 
associated with the pertinent content? Might they want to scroll forward, and 
anticipate future events or draw up plans? Eg. calendars, templates, planning 
documents. 
 

Representation Extension: What alternative ways or representing this content 
help you access, understand and use this comment? Are there associated images, 
photographs, video or audio files that would help represent or amplify the content? 
Are there different points of view on the same domain that need to be represented? 
 

Expertise Extension: Does this domain (or part of it) have more detailed specialist 
knowledge associated with it that should be linked here, so that visitors can drill 
deeper if they need to? Eg research papers, expertise directories, external specialist 
sites or subscription databases. 
 

Agent Extension: What else might your visitors want to know about any people, 
groups or organisations represented in your pertinent content? Eg profiles, 
directories, lists. 
 

Spatial Extension: What else might your visitors want to know about any places 
and locations mentioned in your pertinent content? Might they want to look at 
adjacent locations or expand to a regional focus? Eg. maps, location profiles, 
directories. 
 

Usage Extension:  In what ways might visitors want to use your pertinent 
information? What might they want to do next? What actions can you facilitate? Eg 
ranking, voting, commenting, making an application, beginning a workflow. The 
webpage must be designed to enable closure of an information need and the 
completion of the task at hand. Hence, appropriate action-oriented links should to 
be presented on the same webpage. Examples of action oriented links include email, 
print, share, update, compute, submit, tag. 
 

Relatedness Extension: What are the likely related topics or categories of material 
that your users might be interested in? If your taxonomy doesn’t tell you, analysis of 
search and browse patterns of visitors will start to suggest ideas for this. 
 

Entity Extension: If your information resource contains information about things 
or places, what else might your visitors want to know about the objects or parts of 
things that may be mentioned in your pertinent content? Eg machines and machine 
parts, different types of the same thing, things that can be done with the objects, or 
how they can be used. 
 

 

 


